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Advertisers are constantly trying to persuade us to purchase items 

that we don’t really need. We are encouraged to buy by their art of 
persuasion.  
The following cards provide the names of some pretty useless 
products. Working in pairs, pupils have to persuade their 
classmates of the merits of their product and why they should 
purchase it. 

This lesson could be integrated with an SPHE lesson on advertising 
– it would be useful in advance of this drama lesson to have a 
discussion with the class about what makes us want to buy 
something. What ploys do advertisers use that persuade us to part 
with our money? Use of strong images? Catchy music? Celebrity 
endorsement? Use of humour? Look at advertisements from 
television, newspapers, magazine and online and try to analyse 
what makes them appealing. 

The pairs of pupils have to come up with a number of persuasive 
arguments for their product. They need to be as creative and 
inventive as they can be in order to persuade their classmates. 

The pair of pupils then presents their arguments to the class as to 
why they should buy the product. This will take some planning as 
to which arguments each one is going to present. Teamwork, good 
presentation skills and persuasive arguments will be the key to a 
good presentation. 
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The emphasis should be on the scenario being as close to reality as 
possible. Pupils have to be convinced that the products they are 
promoting are real products and that the class are real customers. 

Pupils need to be reminded that you want to hear them speak as 
they act out the scenario, so it will not work if they laugh their way 
through the presentation. The aim of the presentation should be on 
fluency of speech, conviction of the argument and the ability to 
“think on your feet” in reacting to the other person. 

 

Follow-Up 
This could be further developed by making this lesson into a group 
improvisation. A group could be given one of the products in this 
pack and asked to create an advertising package for the product. 
This could include: 

 A street poster 
 A radio jingle 
 A newspaper advert 
 A television advert (where pupils act out a scene promoting 

the product- this will have to be scripted) 
 Create a video advertising the product 
 Any other ideas the pupils come up with 

 

Most of all, this lesson should be fun! 
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(underpants for your hands!) 
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You are promoting: 

(automatically liquidises your dinner 
as you suck through the straw) 
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(making it easier to share a drink!) 
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